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Abstract

The purposes of this research were to studyl) marketing factors affecting the
service of the Government Savings Bank, Rat Uthit Branch, Surat Thani Province and 2)
the relationship between personal status and marketing factors affecting the service of
the Government Savings Bank, Rat Uthit Branch. Surat Thani Province. The sample group
was the 400 customers using the service of the Government Savings Bank, Rat Uthit
Branch, Surat Thani Province. The tools used for collecting data were questionnaires. The
statistics used for data analysis were frequency, percentage, mean, and standard
deviation. Hypothesis test to find relationships using Chi-square statistics was at the
statistical significance level of .05.

The result of the research showed that most customers were female, 31-40 years
old, Bachelor's Degree, employees of private companies / general employee, and an
average monthly income 20,001-30,000 baht. Most of them used deposit-withdraw
services. And the frequency of service use was 1-5 times per month. The marketing
factors affecting the service of the Government Savings Bank, Rat Uthit Branch, Surat
Thani province, were found that the personal aspect was at the highest level. The
products, distribution channels, processes, physical aspects, marketing promotion and
price were at a high level. The relationship between personal status and marketing
factors affecting the service of the bank was showed that personal status, sex, age,
educational levels, occupation, average monthly income, types of services and the
frequency of using services correlated with the marketing factors affecting the service of
the Government Savings Bank, Rat Uthit Branch, Surat Thani province at a significant level
of .05
Keywords: Marketing factors, Service, The Government Savings Bank, Rat Uthit

Road Branch
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